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How To Start A Photography Blog

The Top 7 Things You MUST Do To Make More
Money And Save You Valuable Time

By Nigel Merrick, Photography Marketing Coach

Hi there, and thank you for investing in this short guide on “How To Start A
Photography Blog” - This could drastically transform the way your blog 
works for you and your photography business!

Introduction And A Small Disclaimer

Welcome to this brief guide on how to start a photography blog the right way – 
so that you make more money from your photography and save yourself 
valuable time that you can then spend on creating photography for your clients.

The information provided in this guide is accurate at the time of writing, and I 
will make every effort to keep this guide up to date, but things can change fast 
on the Internet, so please remember to do due diligence before embarking on 
any of the strategies in here.

Why Does This Guide Exist?

Whether you already have a photography blog, or you're thinking of starting 
one, it's important to start out on the right foot because mistakes at the 
beginning can't always be easily fixed (at least not without a lot of work and 
potential problems).

So I put this guide together as a result of the many questions I get asked each 
week about WordPress itself, themes, plugins, post and pages. By the end, you 
should have everything you need to create a new blog from scratch, or improve 
the one you already have to make more money and save you time.

Ready? Let's dive right in...
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#1: Set Up WordPress Properly

Initial Housekeeping

Once you've installed WordPress on your server (if you haven't done that, you 
can get WordPress here), the first thing you should do is prepare WordPress so 
that it's set up in the best way for you.

#1: Delete The Sample Post And Page

In your WordPress dashboard, under “posts”, you'll see a post called “Hello 
World”, which you can safely move to the trash.

Repeat for the sample page in the “pages” section.

#2: Set Up Your Post Categories

Blog posts can each be assigned to a category, and it helps to set up a few 
categories at this point if you have a reasonable idea of how you're going to 
group them together.

For example, you could have a separate category for each photographic genre 
you specialize in.

You can create and edit your categories  under “Posts → Categories”

#3: Set The Site Title And Tagline

Under “Settings → General” you'll find the place to edit your site title and tagline.

Depending on your theme, and how it displays your blog, the site title is usually 
shown in the header section of your pages (or used as the “alt” text for your 
logo). It can also be appended to the page titles of posts and other pages, if you 
have your SEO settings set up to do that (more on SEO later).

The best thing to put in the site title is your business name, not just a string of 
keywords.

The tagline is like a sub-heading for your blog, and you can make that a little bit 
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longer than the title if you like. If your theme displays it (not all of them do) I 
recommend you use the tagline as a way to quickly communicate your essential 
message (click here to learn more about what an essential message is).

#4: Set The Local Timezone

While not critical to the smooth running of your blog, be sure to set the correct 
timezone on the “General → Settings” page as it just helps you to know the times
when you published posts etc.

#5: Prevent Unwanted User Registrations

By default, WordPress sets up your blog to allow anyone to register as a new 
user with the “subscriber” role.

While these new users theoretically can't access your admin pages or other 
sensitive areas of your blog, there's always the possibility.

In any case, there are better ways to build up a subscriber list than to let them 
register as users on your site (i.e. by signing up to an email marketing list), so I 
highly recommend turning this feature off by unchecking the “membership” 
option on the “General → Settings” page.

Use The Right Permalink Structure

Before you start creating posts and pages (and especially before any links to 
your blog get out into the wild), it's important to use the correct permalink 
structure.

What Do I Mean By Permalink?

Every post and page on your blog has its own unique URL, but those URLs are 
not set in stone, but instead are generated by WordPress according to a set of 
rules that you can specify.

The URL of a post, page, or other piece of WordPress content is called a 
permalink (short for permanent link).

WordPress offers several different permalink structures to suit different needs, 
but you should definitely make sure you're not using the default (which is simply
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the internal post identifier).

Here's a screenshot of the permalink settings from Zenologue:

Unless your blog is a news-type site where you publish time-related content on 
a daily or weekly basis, I recommend using the “Post name” option, as shown in 
the screenshot above.

This will create permalinks of your posts and pages that are more human-
readable, and with your keywords in them (you can change the permalink for 
each individual post or page to suit your needs).

When you're done, be sure to click “Save Changes” to update the permalink 
structure across the blog.

Your User Profile

First, the standard “admin” username you might have been offered when you 
first installed WordPress is not the most secure from a hacking standpoint, since 
hackers know that most of the WordPress blogs out there have the “admin” user 
as the main administrator of the site, giving them 50% of what they need to 
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know to gain access.

By the way, if you think your blog is “too small” for hackers to bother with, think 
again!

Getting around this problem is very simple:

• First, create a new user (go to “Users → Add New”) with a unique username
only you will know.

• You'll need to use a different email address from the one being used on 
the current “admin” user, but you can change it later.

• Important! Make sure the new user you create is assigned the 
“Administrator” role.

• Log out and then log back in with your new username to make sure it's 
working as expected.

• You can then go to “Users → All Users” and then delete the old “admin” 
username. It will ask you which user you want to assign any existing 
content to, so select the new user you created in the first step.

• That's all there is to it – you can then proceed to the next step...

Setting Key User Fields

Next, you'll want to edit your profile, so go to “Users → Your Profile” where you'll 
find some key fields that you'll need to update.

Your Name

As silly as it sounds, many people forget to do this!

Make sure your first and last name are entered correctly, and that you choose an
appropriate option for the “Display name publicly as” field.

Change Your Email Address

Check to make sure your email is correct, as this is where WordPress will send 
you important notices about your site, if needed.
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Google+

If you have a personal Google+ profile (and you should by now) you can paste 
the URL for it here.

This field is used by some themes, and also by the WordPress SEO plugin by 
Yoast, which we'll talk about later on.

Why is it necessary? Simply put, this will help to establish your Google 
Authorship profile, allowing Google to identify you as the author of the content 
you create across the web and build your credibility and authority as a publisher.

Don't forget to click “Update Profile” when you're done making changes.
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#2: Choose The Right Theme

Next, it's time to choose the right theme for your WordPress blog. Of course, 
you could stick to one of the default themes that come with the standard 
WordPress installation, but if you want your website to look a bit different to all 
the “standard” sites out there, I recommend that you choose a different theme.

Not Sure What A Theme Does?

Essentially, a WordPress theme controls how the content of your blog is 
displayed to the user. It controls the font sizes, colors and layouts, for example, 
but has no direct effect at all on the actual content of your blog (your posts and 
pages etc.)

Free vs. Premium Themes

The big choice is whether to go “free” or “premium”, but the answer should really
go without saying!

There are lots of free (or almost free) WordPress themes out there, but this is 
your business, not a blog set up for a hobby, right?

In that case, you should consider the cost of any theme as being a true business 
investment, and it's a valid deductible expense when it comes to tax time too.

Again, there's a wealth of professionally-built WordPress themes on the market, 
so who do you go with?

Two of the best ones (in my opinion at least) are Photocrati and StudioPress, 
both of whom produce excellent quality themes built by experts. Examples of 
these two can be seen in the table below.
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Photocrati themes are designed to showcase photography with slideshows and 
other highly visual elements, such as galleries, and are great for fine art 
photographers or anyone wanting to showcase a portfolio.

StudioPress themes are built on the rock-solid Genesis framework, which 
provides an incredibly robust theme system, upon which child themes can be 
easily developed. Genesis themes are better for portrait and wedding 
photographers, commercial photographers and anyone running more of a 
service-based business.

The Importance Of Responsive Layouts

The Internet is fast approaching another big milestone – it's predicted that very 
soon (likely by the end of 2014) mobile web traffic will overtake desktop 
browsing.

That means we have to make darned sure that our websites look good on a wide
array of mobile devices, as well as the traditional desktop.

There are two ways to achieve this:

1. Create a separate mobile website...
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2. Use a responsive theme...

Building and maintaining a separate mobile version of a website or blog is a 
HUGE overhead in time and resources, and it can easily get out of sync with the 
main website.

The best solution is to use a responsive theme. This simply means the style sheet
that controls the theme's appearance has special code in it that automatically 
detects the browser's screen resolution and adjusts the output accordingly. 
There's only one website, but it looks different depending upon the device it's 
being viewed with.

At the time of writing, I personally believe the best responsive themes are made 
by StudioPress. Plus, I know an awful lot about the inner workings of Genesis 
and I can usually answer any questions you might have about working with it.
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#3: Install The Necessary Plugins

The basic out-of-the-box WordPress system can already do a great deal of 
things, and it's quite possible to build a blog with the standard WordPress alone.

However, at some point or another, you're going to want to do things that 
WordPress by itself just can't do, and that's where plugins come in.

A plugin is a self-contained program that can be hooked into the WordPress 
system to carry out additional tasks or modify the behavior of WordPress itself. 
There are many thousands of plugins available, so how do you know which ones 
are the best ones for you?

It's tempting, at first, to think that the more plugins you can install the better, but
each plugin you add places a bit more load on your system, potentially slowing 
things down for your users. Plus, some plugins are known to create conflicts with
other plugins, potentially leading to system errors and a site that doesn't 
function as expected.

It's therefore prudent to choose and activate only the essential plugins you need 
to accomplish the tasks that are vital for your business.

Here's a list of the most common plugins that I would consider non-
negotiable on any new blog I put together:

Akismet

Spam has been a huge problem on the Internet for a very long time, and 
unwanted spam comments can be a big time-waster for you if left unchecked.

Akismet is a plugin designed to identify and combat spam comments, and it's 
very effective at doing so. Helping to keep your blog free of spam, leaving only 
the comments you want others to see.

The plugin ships with WordPress, and just requires activation with an API key in 
order to get it working. An API (application programming interface) key, if you're 
not familiar with that, is a unique code that identifies your instance of the plugin 
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to the server running the plugin program.

Simply follow the instructions on the screen after you activate the plugin to get 
an API key and authenticate the plugin.

WordPress SEO

Although the HTML code output by WordPress for your blog is efficient and 
easily understood by the search engines, there is no actual SEO functionality 
built into the WordPress core at present. In other words, there isn't anything to 
allow you to control page titles, meta descriptions or the way Google indexes 
your pages.

There are a number of SEO plugins out there, but the one I recommend, hands 
down, is “WordPress SEO by Yoast”.

This free plugin is so valuable, I can't imagine creating a site without it.

To install the plugin, just go to “Plugins → Add New” and then search for 
“WordPress SEO”.

There's also a very in-depth explanation of SEO and how to use the plugin on 
Yoast's page, which you can find at this link:

→ WordPress SEO Plugin Documentation

Quick Setup Guide

To help you set up the plugin more effectively for you, here's a list of some of the
most important WordPress SEO plugin settings that I recommend:

Titles & Metas

General Noindex subpages of archives – Checked

Add noodp meta robots tag sitewide – Checked

Add noydir meta robots tag sitewide – Checked

Clean up the <head> – All checked
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Post Types For the “media” section, check the box labeled “Meta Robots” 
for “noindex, follow”.

Taxonomies In each of the “Tags” and “Format” sections, check the box 
labeled “Meta Robots” for “noindex, follow”.

Social

Facebook Check the box labeled “Add Open Graph Meta Data”. Also, add 
yourself as the Facebook admin user. If you want to specify a 
default image to use when your posts are shared on Facebook, 
you can also enter the URL to the image (must be publicly 
accessible).

Twitter Check the box labeled “Add Twitter card meta data” and also 
your Twitter username (without the “@”).

Google+ Check the box labeled “Add Google+ specific post meta data 
(excluding author metadata)” and paste in the URL to your 
Google+ business page (not your personal profile, since that is 
already on your WordPress user profile).

XML Sitemaps

• Check the box to enable XML sitemap functionality.

• Disable the author/user sitemap.

• Check the boxes labeled “Ping Yahoo!” and “Ping Ask.com”.

• Check the “media” box in the “exclude post types” section.

• Check the “tags” and “format” boxes in the “exclude taxonomies” section.

The settings on the other pages can be left at their defaults unless you 
specifically want to change them – please refer to the plugin documentation for 
more detailed information.
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Gravity Forms

Even though it's not free, this is one plugin I would NOT be without – even 
though I'm a programmer and can easily create forms myself, nothing can beat 
the power and ease of use of Gravity Forms for creating amazing-looking forms 
with some great features.

For example, want to run a contest where you restrict the number of entries? 
Easy! With Gravity Forms, you can specify how many entries the form will accept 
before it turns itself off.

Want custom notification emails to be sent to the person filling out the form? 
No problem.

And this doesn't even scratch the surface of what this plugin can do for you.

The decision on whether or not to use this plugin should really be a no-brainer, 
and it will form one of the key elements of your powerful lead generation system
for your blog.
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Facebook Like Box

If Facebook is going to be a part
of your online marketing efforts 
then you'll definitely want to be 
sure to encourage visitors to 
connect with you on your 
Facebook page.

Installing the “Facebook Like 
Box” plugin by Sunento Agustiar
Wu will allow you to include 
your like box as a widget in the 
sidebar of your blog.

One of the great benefits of doing this, over just having a link to your Facebook 
page, is that people can like your page without leaving your blog, thereby 
keeping them focused and on the site.

Subscribe To Comments

Engagement is one of the key factors in keeping people on your blog, but also in
getting them to come back again and again for more in the future.

Whenever someone leaves a good comment on your blog, they've made an 
investment in their time and effort to do so, and it's very likely that they're 
interested in what others have to say on the topic as well.

Instead of relying on them to remember to come back to check for more 
comments, you can use the “Subscribe To Comments” plugin by Mark Jaquith to 
send them an email whenever that happens.

That way, you'll increase the number of return visitors to your website, improve 
user engagement, and keep more people in your marketing funnel.

Google Analytics For WordPress

There's a saying in marketing that says something like “you can't improve what 
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you can't measure”, which I wholly believe in. If you're not tracking the vital 
statistics of your website and blog, how will you know what's working and what's
not working?

Google have a great free tool for every webmaster to track visitors, goals, 
referrals, bounce rates, search traffic, and a whole ton more metrics in their 
Google Analytics package.

Not already a Google Analytics users? Go here to sign up:

→ Get Google Analytics

To help you easily implement the necessary tracking code on your blog, Yoast 
created another great plugin called “Google Analytics For WordPress” - just 
search for that from the “Plugins → Add New” screen and you should be able to 
find it easily.

Clicky For WordPress

Clicky is another website analytics system that I highly recommend and is a great
complement to Google Analytics.

→ Find Out More About Clicky

The paid version of Clicky allows you to get the very best out of it, and the stats 

18

http://clicky.com/66374641
http://www.google.com/analytics/


are collected in real-time meaning that you can see exactly what's happening on 
your site as it happens (be warned, it can be somewhat addictive!).

To easily add the tracking code to your blog, Yoast has created a simple plugin 
called “Clicky for WordPress” (just search for that in the “Plugins → Add New” 
section).

Other Plugins You Might Consider

For Genesis Theme Users:

• Genesis Responsive Slider (featured posts or pages in a slider)

• Genesis eNews Extended (for easy opt-in forms)

• Genesis Favicon Uploader (to upload a browser icon for your site)

• Simple Social Icons (for great-looking social media profile buttons)

General Plugins:

• Comment Redirect By Yoast (send first-time commentors to a special page)

• Comments Evolved For WordPress (integrate Facebook & Google_ 
comments into your site)

• JQuery Pin-It Button For Images

• Updraft Plus – Backup/Restore (backups are important!)

• Anti-Spam (really cuts down on spam comments)

Final Thoughts On Plugins

Every plugin you install has a performance impact on your website. Since 
loading times and site speed are important for creating a positive user 
experience (and they also factor into site rankings), it's a good idea not to install 
too many plugins.

Stick to the essentials and focus your efforts on converting visitors into leads – 
that's where the money is.
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#4: When To Use Posts or Pages

The Difference Between Posts And Pages

One question I'm often asked is, “what's the difference between posts and pages 
on WordPress?”

This is actually a great question, and knowing the answer can make a huge 
difference in how you create various types of content for your blog and how 
effective that content is in fulfilling the purpose you had in mind for it..

The Main Differences

• Posts are like entries in a diary or journal. They represent a stream of 
thought over time, and are usually time-related in some way. For example, 
showing some photos from a recent session is anchored to a specific point
in time (i.e. the session date). Likewise, notifications about special offers 
with an expiration date are also time-related, and should be created as 
posts.

• Pages, on the other hand, represent content that is not time-related – what
we refer to as “evergreen” content. In other words, the content is as 
relevant in a year's time as it is today (unless we're talking about 
something like SEO or Facebook marketing, which changes all the time, 
but you get the idea). For example, a page with make-up tips for brides 
should be a page, rather than a post.

In short, posts are more suitable for regular updates, news articles, sneak peeks 
etc. and pages should be reserved for static content (pages that don't change all 
that much), informational content (resources, articles etc.) and landing pages.

SEO Differences

The SEO differences between posts and pages are not really significant, except 
to say that your pages will generally accrue more SEO value over time by virtue 
of other people linking to them etc. Plus, you'll want to link to your resource and 
content pages often from your posts, wherever you mention the appropriate 
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topic.

You'll still want to set up unique page title and meta descriptions for posts and 
pages, and you can't assign categories or tags to pages (but those have less of 
an SEO impact than you might imagine anyway).

Pages, unlike posts, don't show up in the blog archives (e.g on the blog index 
page), so you need to create links to them in places where you think they'll be of
the most benefit to your users (for example, in the sidebar or page footers, as 
well as in the main navigation menu, if appropriate, and of course inside posts 
too).
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#5: Creating Effective Landing Pages

One special type of page seems to cause more confusion than any other – the 
landing page.

First, let's make sure we're on the same page (no pun intended!) about landing 
pages.

A landing page is a page on your website designed 
to take a specific target prospect, communicate the 
benefits and features of whatever the page is about 
to that prospect, and then convert the prospect into
a lead or a sale.

How long should a landing page be?

The answer is no more and no less than what's needed to communicate what 
you need to say, overcome potential objections, and maximize the chances of 
conversion.

Depending on the topic, a landing page can therefore be short or long – there is
no absolute answer to the question.

That said, here are some of the common elements to creating effective landing 
pages.

Reduce Distractions

Your WordPress theme likely has a header, menus, a content section, sidebars, 
footers, widgets, social profile links, and a host of other elements.

These are all fine for regular posts (at least if you have your site set up correctly),
but they can be a silent conversion killer for your landing pages.

The key with a landing page is that someone landed there for a reason. Either 
they were looking for something very specific in a search engine, followed a link 
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on social media or elsewhere, or perhaps they clicked one of your ads on 
Facebook or in Google.

However they got there, it's likely they came for a reason.

And, you want to keep them focused very tightly on that reason, without getting
distracted by other “shiny objects” on your website.

Some themes, such as the Genesis themes, have a special landing page template
already built in – all you have to do is select the appropriate template when you 
create the page, and you're all done.

If your theme doesn't have such a template, it's possible to create one if you 
know what you're doing and you don't mind messing around with PHP or HTML 
code.

You can find out more about page templates here:

→ WordPress Codex: Page Templates

Essentially, you want to create (or already have) a template that removes as 
many of the distractions as possible from the display. This could include the 
header and footer, menus, sidebars and widgets etc.

So, what you're left with is simply the main content – focused purely on 
accomplishing the goal of the page.

Headline

A headline is vital for capturing the attention of the reader and then converting 
that attention into interest, which means she's more likely to continue reading 
what you have to say.

The headline is exactly what it says, just like the headline to a news story.

Compelling Copy

This is where things get a bit scary for many photographers because writing text 
can seem like a monumental task to someone who has a more visual mindset.
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However, what you should bear in mind is that your readers – your potential 
customers – are not necessarily as visually-minded as you are, and they need the
benefit of words to fully understand and assimilate what you're saying.

What Does “Compelling Copy” Mean?

It's easy to throw buzzwords around, and this is definitely one of them!

Basically, what we mean by compelling copy is text that's written in a very 
human way (yes, you can throw out all those fancy grammar rules and proper 
formatting we all learned at school – those are for academics, not marketers).

Your prospect needs to feel a connection to you and what you're offering, it 
needs to make emotional sense (as well as logical sense, but that comes later), 
and she needs to be aware of why you're a good fit for her instead of the 
photographer next door.

Does this mean you have to really pile on the emotion, and go crazy with it?

Not at all.

All you need to do is use the right words, in the right number, combined with 
valuable testimonials from other happy clients, plus a few strategically-placed 
images, to get the point across.

Sub-Headings

People do read less these days (and it's getting worse), which means that your 
prospect will likely skim your page first, before deciding to read the whole thing 
(or at least the parts that interest her most).

This is where sub-headings come into play.

Just as I'm doing in this guide, sub-headings allow you to break up the content 
into easily-manageable chunks, breaking the eye path as she skims the content, 
and providing points of interest.

You should treat your sub-headings just as you would the main headline – make 
them attention-grabbers, and anything that helps to break an obvious train of 
thought (especially if it involves potentially incorrect assumptions) is a great idea
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for a sub-heading.

You can also use bullet points to create breaks in your content, but keep them 
short with one bullet per line if possible. For some reason an odd number of 
bullets seems to be more effective than an even number.

Testimonials

I already touched on testimonials above, so please don't forget to include them 
in your landing pages!

Testimonials are very powerful, not just for providing social proof, but also for 
communicating things you just couldn't say yourself and remain credible.

Whenever you use a client image, in fact, you should have a testimonial with it, 
preferably one that helps to support the point you're making in the landing 
page.

Call To Action

Finally, you want your user to actually do something when they come to one of 
your landing pages – that's the whole point, right?

Yet, so many people seem to mess this up!

This is no time to be shy or worry about ticking people off. They know you have 
a business and that you have an aim in mind. However, if you've done a good 
job in your headlines and copy, they should be very keen on taking the action 
you want them to.

You just need to ASK them to do it!

And you need to do that clearly, and in no uncertain terms.

For example, suppose you want them to sign up for an email list where they can 
get more information from you and start that all-important relationship with you
on the road to becoming a client.

Button text that says “submit” is NOT the ideal way (in fact, it's one of the worst-
performing calls to action there is!).

25



Instead, consider something like, “Get My Free Report” or “Find Out More” etc.

A good rule of thumb is that button text should complete the sentence “I want 
to...” in the mind of the prospect.

Minimize Risk

You'll also need to overcome any potential objections that crop up in the 
prospect's mind, and only you will know for sure what those are from your 
experience of interacting with your ideal target audience.

For example, offering a guarantee for a paid service or product can help to move
the risk off your prospect and onto you.

Reassurance that their information is safe with you, in the case of email opt-in 
forms, goes a long way to creating trust.

Whatever objections you can think of, you should try to find some way to 
eliminate or minimize to help ease your prospect through the process.

An Example

Key points to note:
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• The opt-in box has a headline and image to capture attention.

• The bullet list creates an easy way for the reader to see the benefits.

• The copy is brief and to the point.

• The button text completes the sentence “I want to...”

• The padlock icon and the text below the button create trust.

For some great resources on how to create effective landing pages, sign up for 
the free eBooks from CopyBlogger – they are the undisputed experts on this 
subject.

→ Landing Pages Explained By CopyBlogger
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#6: How To Use Sidebars Effectively

What's The Purpose Of A Sidebar?

A sidebar is exactly as the name suggests – a narrow bar of content that usually 
runs alongside your main content (most often on the right). In the screenshot 
above, I've faded out the main content to make the sidebar stand out a little 
more.

The idea behind sidebars is to provide an area, usually common to all of the 
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posts on your site, where you can display sign-up forms, lists of recent posts, 
archive links, and ads (either for your own content or other people's).

But what is the real purpose of a sidebar?

In short, it should be aimed at supporting the primary purpose of your website –
to generate leads for your business.

Only elements that directly support that goal in some way should be included.

For example:

• Email sign-up forms

• Social profile links

• Ad boxes for your own products and services

• A Facebook like box area

• Links to valuable resource pages on your site

These all contribute to the end goal of increasing engagement or generating 
concrete leads for your business.

Widgets To Avoid

There seems to be no shortage of widgets you can include in your sidebars and 
footers, and some of those even get added by default when you first install 
WordPress – but that doesn't mean we have to use them!

In fact, some of them are positively harmful to your engagement and conversion.

Here's a quick list of some of the ones to avoid:

• Meta (utterly pointless but seems to be part of the standard)

• Links, aka “blogroll” (this one can be harmful to your SEO)

• Tag Cloud (tags are next to useless, and readers rarely access your tag 
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archives anyway)

• Calendar (unless you post every day, don't use this one)

• Archives (not the best way for people to consume your content)

• RSS (why you would show posts from another blog is beyond me)

• Pages (there are better ways to showcase the most important ones)

Of course, there are probably a lot more, but these are the standard ones you 
should probably steer clear of.
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#7: How To Convert Prospects Into Leads

As already stated, the main purpose of your website and blog is to generate 
leads for your business, which you can then follow up with by email or on the 
telephone.

Turning anonymous visitors into leads is what I mean whenever I refer to the 
conversion process of your website.

Usually, whenever I do an in-depth website review for my photographer clients, 
the main problems often seem to surround the conversion part of the lead 
generation system, so I wanted to give a few pointers here to help keep you on 
track.

Getting Email Sign-Ups

Email marketing is still the most successful marketing channel we have available 
to us, beating even social media as a lead-generation system.

Yet, for some reason, so many photographers don't have an email marketing 
system in place for their business, which means they're losing out, leaving 
money on the table, and essentially being forced to constantly reinvent their 
business.

So, the first thing to do, if you haven't already, is to sign up for an account with 
one of the email marketing service providers.

The one I've used for over 3 years, which I'm more than happy with, is iContact.

With a service like this, you can safely build your lists, create sign-up forms, 
produce professional emails, and send autoresponders automatically.
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The next step would be to get a hold
of “Email Persuasion” by Ian Brodie.

I highly recommend this book – it's the 
best book, by far, that I've found on the
topic.

→ Click here to get your copy

Ian walks you through every step of 
what it takes to be successful at email 
marketing – well worth the read and, as
a bonus, he has a really great private 
Facebook group where he actively 
answers questions from members.

When it comes to getting people to sign-up for your email list, you're going to 
want to make sure your email sign-up form appears in a prominent place on 
every page of your website and blog.

The best place to include it is near the top, for example as the first item in the 
sidebar. This has been shown to be one of the most-read areas of the page, 
other than the top left at the top of your posts.

You'll need to offer a free gift of some kind, in order to encourage more sign-
ups, such as a free report that offers some valuable information that your 
prospects will really want to get.

Reducing Friction

The term “friction” as it's used here refers to the level of resistance your 
prospects have about completing the sign-up form (or any form on your site for 
that matter).

Essentially, every additional field you have on the form, beyond asking for an 
email address, adds a certain amount of friction, or resistance, to the process.
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For example, asking for name, telephone number and address might just be 
asking for too much, as people hardly know you, yet alone trust you at this 
point.

For that reason, go with the absolute minimum you need, and I would strongly 
advise asking for just one thing – their email address.

“Thank You” Pages And Welcome Emails

Once someone signs up to your email list, that's not the end of the story.

Most email providers allow you to specify the URL of a “thank you” page to 
which you can send new subscribers – you probably saw one of those when you 
signed up for my list, for example.

But the “thank you” page can be a lot more than just a simple “thank you”!

You can use it to let subscribers know what to expect from you and the 
relationship you have with them, and how they can elect to stop receiving your 
emails if they want to.

But – you can also use the “thank you” page to offer your new subscribers 
something special, such as a coupon, some bonus information, access to a 
special promotion etc.

Use your imagination here, and create a “thank you” page that helps to take the 
new relationship you have with your subscribers to a new level.

If you have a free gift to give your new subscribers, you can send them a link to 
where they can download that in the welcome email that automatically gets sent
out to everyone who joins your list.

You can also use your welcome email to reiterate the points you made on the 
“thank you” page in case they missed that for some reason.
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Bonus: Laying The Foundations – Cornerstone Content

What Is “Cornerstone Content”?

The word “cornerstone” can be defined as “an important quality or feature on 
which a particular thing depends or is based”.

In other words, we might use the phrase “cornerstone content” to refer to pages 
on our websites that have foundational content on them.

Why Is This Important?

Your community of ideal target clients need to be educated about you and your 
photography business before they will take the step of converting themselves 
into a lead and, later, into a client.

You may have heard the phrase, “know, like and trust” in marketing, meaning 
that people tend to hire other people they know well, feel an affinity with, and 
trust to do what's expected and provide them with a positive experience.

Your cornerstone content is designed to address the foundations of what you 
do, why it's important to the prospect, and to illustrate the points at which your 
values and beliefs (about your business, not religion) intersect.

It can also serve to educate – to bring all your prospects to the same level of 
knowledge so that they know what you're talking about when you get to speak 
to them in person.

SEO Implications

There are also SEO benefits to creating good-quality cornerstone content for 
your blog.

Since this content will take the form of pages (not posts) you can organize it in 
such a way that you can improve the search engine ranking for the phrases you 
want to be found for.

For example, if you're a portrait photographer, you could create a series of pages
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aimed at giving people some basic information about portrait photography, tips 
on how to prepare for a session, some of the mistakes to avoid, what to expect, 
and so on.

All of that could be organized into a coherent online guide, spanning several 
pages, all linked together in what I call a “mini-hub”.

The Mini-Hub Concept

As you can see from the example above, we can create a tree-like structure from 
the individual articles, with an index page that links to all of the articles at the 
top.

Each article links only to the next or previous one in the sequence and, of course,
the index itself.

With four or more articles in the tree, this means that the index page is the one 
with the most incoming internal links, leading Google to assume (correctly) that 
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the index page is the most important page of the group, and ranking it higher as
a result.

You can even go one step further by creating the individual article pages as 
“children” of the index page. You do this by selecting the index page as the 
“parent page” in the WordPress page editor for each child page.
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What Next?

So there you have it, a basic guide to setting up your photography blog the right
way, so you can make more money from your business and save yourself 
valuable time in the process.

Would You Like More In-Depth Help With Your Blog?

But getting your blog set up and ready for posts and new content is just the first
step in creating a captivating photography blog that not only engages your 
prospects but also makes sure you're reaching the right audience through 
Google etc.

On top of that, you also need to know how to manage your blog on an ongoing 
basis without wasting more valuable time on things that don't matter, while 
focusing on the ones that do.

Would you like to go more in-depth with detailed tips, how-to's and guides 
that cut through the clutter and provide clarity?

For example:

• Advanced tips on how to set up your blog effectively...

• How to make the search engines love your blog...

• The many common blogging mistakes photographers make every day...

• The 11 steps to create the perfect blog post...

• And a whole lot more!

Click below to find out more about my easy-to-follow  blogging course:

How To Manage A Photography Blog In One
Hour A Week Or Less
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Questions?

If you have any questions about anything you've read in 
here, please get in touch to let me know, and I'll do my very 
best to answer them for you.

Thanks for reading, I hope you've gotten some great ideas 
out of this, and here's to making your photography blog a 
BIG success with your community of valued clients.

Nigel Merrick

Photography Marketing Coach

© 2014 – Nigel Merrick – All Rights Reserved
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