
Cheat Sheet: Identifying Your Ideal Clients 

By Nigel Merrick 

This is (intentionally) a very simple document, designed to get you moving as quickly as 
possible, so there's no fluff in here or useless filler. 

To make it easy, I've split it up into two main sections: 

● Who are YOU as a photographer? 
 

● Who are your IDEAL clients? 

Once you know the answers to those two questions, you'll be far ahead of the other 
photographers in your area for the simple reason that most people can't be bothered to go 
through this process, or they mistakenly think it's unnecessary. 

Please don't be fooled by the brief nature of this guide! 

Trust me, this step is one of the most important steps you can take in your marketing, 
and the success of everything you do and say from this point forward hinges on it. 

Take the questions on the following pages and write out your answers, either in a Word 
document on your computer or by actually writing them out on paper. 

Whatever you do, don't just scan them and imagine the answers in your head because 
you won't get the same benefits! 
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Step 1: Who Are YOU As A Photographer? 

One of the most important qualities of successful marketing is the intersection of you and 
your client. 

In other words, how much like you are your clients? 

Before you can start looking at the demographics and personality traits of your clients, 
you therefore need to start out by looking at yourself and your photography business. 

Here are some fundamental questions you should think about in depth: 

● What do you believe makes photography so valuable to the world? 

● Why did you choose to be a photographer? 

● What qualities make you unique as a person and as a photographer? 

● What are the benefits your clients get from the experience of working with you? 

● Why should someone hire you instead of someone else if they are your ideal client? 

● What makes you get out of bed in a morning despite any challenges? 

● What inspires you most about the world of photography and your chosen subjects? 

● What's your all-time favorite image, and why? 

● How do you feel about the sales process? 

● How do you feel about the subject of money? 

● Are you comfortable asking for the fees you need to make a healthy profit? 

● If not, why not? 

● If you could choose to focus on any genre (money issues aside) what would it be? 

● How happy are you with the photographic specialties you currently offer? 

● How comfortable are you meeting and talking with new people? 

● Are you more comfortable behind the computer than meeting people in person? 

● How well do you handle stressful situations? 

  



Step 2: Who Are Your IDEAL Clients? 

Now you know something about yourself, your motivations, and beliefs about the world of 
photography, it's time to think about your ideal clients. 

What do we mean by “ideal”? 

These are the people you most love to work with. In essence, they are the perfect client 
who fit every criteria you might set for yourself. Think of this as pinpointing the bull's-eye 
of an archery target. 

Here are some questions to think about with respect to your prospects: 

● Are they male or female? 

● What age are they? 

● To what level are they educated? 

● What does their family situation look like? 

● Can they afford to hire you? 

● Do they want to afford to hire you? 

● Who controls the buying decision? 

● Where do they live? 

● What are their social and cultural interests and values? 

● How do they see the value of family? 

● How do they view the value of workplace bonds? 

● What are their favorite books, movies, TV shows, magazines etc.? 

● Favorite restaurants? 

● What role does photography play in their life and what value does it have? 

● Were they surrounded by photography while growing up? 

● Who do they associate with socially – offline and online? 

● What charities do they support? 

● Are they active in the local community? 

● What would they most want your photography to do for them? 

● What might they need to know before they decide to hire you? 

● Who might influence her decision to hire you? 

● How important is the relationship with her chosen photographer? 

● How does she interact with her extended family or circle of friends? 

● Why is the type of photography you offer important to her right now? 


