
Sample Blog Post Template Guide 

#1: Post Title 

The post title is what the user sees as the heading for your post - it’s like the headline of a 

newspaper article, so it should capture attention, generate curiosity, and spark interest. It 

doesn’t have to be a masterpiece or too clever, just communicate the point of the post in a 

way that will captivate your ideal client. This is usually automatically presented as a 

“Heading 1” (“<H1>” in HTML) element in WordPress when the post is displayed. 

#2: Post Sub-Heading 

The sub-heading can be thought of as a tagline for your post, and it’s purpose is to support 

and advance the point made in the main headline. You will need to add the sub-heading as 

the first line of your post and it helps to set it as a “Heading 2” element in the WordPress 

editor. Depending on your theme, you might want to center the sub-heading on the page. 

#3: Featured Image 

WordPress offers a featured image system where you can attach an image as the thumbnail 

for your post, but not all themes output the featured image when the post is displayed, so 

you’ll need to check into that for your specific theme. 

You can also add your own featured image manually at the beginning of your post, and I 

recommend using a full-width image for this purpose because it’s going to be the main focal 

image for your post. By “full-width”, I’m referring to the maximum width in pixels at which 

your content is normally displayed on a computer monitor. 

Don’t forget to add a caption to your image (a testimonial is perfect), and do not make the 

image clickable (you don’t want the reader to click the image only to see a copy of it in its 

own browser tab). 

 
 

"Blog Post Template" primefocuslab.com Page: 1 

 

https://primefocuslab.com/


#4: Social Sharing Image (Facebook) 

Facebook, in particular, is quite fussy about the aspect ratio of the image it will use as the 

banner photo whenever your post is shared on Facebook. The recommended image size for 

the Facebook banner photo is 1200 x 628px, however I typically use a half-size version at 

600 x 314px, which seems to work just as well. 

Note that any image that doesn’t exactly fit this aspect ratio will be cropped when displayed 

on Facebook, so it may not look as nice as you’d like it to. 

Here’s what I recommend: 

1. Create a Facebook-friendly version of your featured image. 

2. Open the social tab of the WordPress SEO section in the post editor (you’ll only see 

that if you use the WordPress SEO plugin by Yoast). 

3. Next to the “Facebook image” field, click the button to upload your image to your 

media library. 

This will add the appropriate Open Graph meta tag for your Facebook image to the HTML of 

your post, making it easier for Facebook to show the right banner photo. 

#5: Sharing Buttons 

Obviously, you’re going to want your readers to share your post on social media, so 

remember to have your social sharing buttons displayed at the top and/or bottom of the 

post. 

#6: Opening Paragraph 

The opening of your post is important because this is where you draw your reader into your 

article. In the vast majority of cases, this is where your user engagement is either won or 

lost, so you have to make it count. 

One way to make that all-important connection with the reader is with a story. As a 

photographer, I’m sure you pride yourself on being a visual storyteller, so all you need to do 

here is to translate the story of your featured image into words. 
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There’s no need to go into extreme details or be too formal, but just give enough to set the 

scene and create the emotional or subjective atmosphere where the reader can form a more 

significant bond with you. 

#7: Sub-Points (With Sub-Headings) 

Most people, when they read online, tend to skim the article or post they’re reading in order 

to save time and find the most relevant or interesting information. 

This is quite different to how we read a fiction book, for example. 

For this reason, you need to cater to the skimmers by creating natural stopping points or 

attention-catchers throughout your post. 

This is easily done through the use of subheadings, which you can format as “Heading 2” or 

“Heading 3” elements in the WordPress editor. Most themes will display these in larger text, 

sometimes in a bold font with italics or in a different color, so your subheadings will tend to 

stand out from the rest of the post. 

If you treat your subheadings like mini-headlines, you’ll be able to catch the reader’s 

attention and interest as they skim the content, with the intention of drawing them back 

into the more detailed story. 

You can also use other ways to arrest the reader’s attention and focus, such as: 

● Bullet points or numbered lists… 

● Content in shaded boxes… 

● Blockquotes (great for testimonials) 

#8: Supporting Photographs 

I’m sure you’ll want to add additional photographs to your post, other than the featured 

image, but it’s important not to go overboard with this! 

I recommend using 3-5 supporting photographs, displayed smaller than the main image, 

and aligned to the right of the text, so as to avoid breaking the reading line on the left of 
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the post. You could also align them to the center of the post, but that can look a little odd if 

they’re not full-width images. 

Remember to add a caption to every image, and your captions work best if they’re 

testimonials from the client concerned. If you don’t have a testimonial, or it’s not 

appropriate to use one in this instance, then you can simply add your own caption and 

personal thoughts. 

#9: Closing Paragraph 

This is where you wrap up your story and drive your main emotional or subjective point 

home to the reader. 

The purpose of this is to cement what they just read, and to help create a sense of desire 

and urgency for the type of photography they might be looking for. 

#10: Call To Action 

Finally, you don’t want to leave your reader hanging once they finish reading your post! 

Give her something else to do and present a strong and clear call to action. For example: 

● Call you at the studio to talk about her photographic needs… 

● Subscribe to your email list (in exchange for something valuable or interesting)... 

● Get in touch with you by email… 

● Share the post with friends or family on social media... 

● Follow you on Facebook or other social networks… 

● Read another related post… 
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