
23 Ideas To Rock Your Photography Blog 

By Nigel Merrick, Photography Marketing Coach 

Welcome To The Blog Topic Guide 

It really doesn't matter which photographic genre you specialize in, if you want to make a 

living from it then marketing your work online is essential. 

That means creating a website, dealing with search engine optimization, building a following 

on social media, and getting involved with email marketing, to name but a few. 

But at the heart of your online presence – the living pulse of your business – is your 

photography blog. 

This is where your clients and potential customers can get a true sense of who you really 

are and what you're all about. 

It's where the personality of your photography business can truly shine! 

So why are so many photographers struggling with this critical part of their 

marketing? 

The most common answer I hear from photographers everywhere is: 

“I just don't know what to blog about – there are only so many times I can post 

sneak peeks, and what do I blog about if I'm not that busy as a photographer?” 

Hence the need for this brief resource – to help you come up with topics for your 

photography blog when you feel like you've run out of ideas. 
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This is probably the most common type of post I see out there, and it might sound 

like an obvious choice for many, so why is it on this list? 

The answer is that most of the posts I see in this category are throwing away a great 

opportunity to connect with their audience in a way that really matters. 

The temptation seems to be create a post with as many photographs as possible, in the 

hope that the sheer number of images will be more than enough to impress any reader with 

the photographer's obvious talent. 

What usually happens, though, is this: 

The reader will look at the first one or two photographs and then start skimming through 

the rest at an ever-increasing rate, maybe pausing on the last couple (if they make it that 

far). The end result is nothing more than a blur, with no single image standing out from the 

rest – it's a bit like watching a fast-moving landscape zipping by from a train window. 

Solution: Make ONE photograph the center of attention at the beginning of the post and 

then talk at length about that image, and give a testimonial from the client (if applicable). 

You can then intersperse several smaller images throughout the post to add visual interest 

and to keep people reading. 

 

Everyone appreciates feeling important or valued, and your clients are no 

different! 

I'm sure you have those favorite clients – you know, the ones you genuinely enjoyed 

working with who gave you a great feeling of satisfaction at the end of the assignment. 
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So why not make the most of it? 

You can take some of those clients, and feature them on your blog occasionally, together 

with some of their favorite photographs. You could interview them about their experience of 

working with you (or about their life and work etc.), get them to talk about what their 

photographs really mean to them, and include testimonials from them in the article. 

Try to get them to really open up about this – phrases such as “you're awesome” or “we 

love our portraits” are just not enough. You must dig deeper to get at the core of how they 

actually feel about them. 

The post could also include video clips or even sound bites – all designed to make the post 

engaging and meaningful. 

As an added bonus, guess who will be excited to share your post? 

Yes, of course – the featured client themselves. 

You can even offer them a small incentive such as a free gift if their post achieves a 

specified number of comments or shares and then give them an easy way to let their friends 

and family know about the post. 

 

As photographers, we all understand the importance of personal projects with 

respect to improving our skills, growing as artists, and trying out new ideas. 

They are a great way to keep things fresh and help prevent burnout. 

But there's no sense in keeping them a secret, is there? 

So go ahead and share some of the results on your blog, together with a commentary on 

what the project is, why it's special to you, and then ask for comments from your audience. 
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Doing this will reveal something about you and your business that most photographers 

never think to share with their clients, and it will help you seem more real and genuine. 

 

One of the basic principles of marketing, one we see everywhere, is know your 

target market in as much detail as possible. 

When you do understand your ideal client in great detail – her interests, desires, key 

motivators, beliefs and values – you'll be able to identify the key topics that will be of 

mutual interest to both of you. 

For example, if you're a wedding photographer, create articles that talk about aspects of 

engagements and weddings other than the photography. You can share other resources you 

find across the web that would be of interest and also link to those in your articles too. 

Consider embedding appropriate and interesting videos from YouTube or Vimeo that support 

the topic or create points of discussion. 

This type of post is one of the most neglected ones – so many photographers are ignoring 

this strategy completely, which leaves you a wide-open opportunity to stand out in front of 

your ideal clients. 

 

Do you have a favorite charity you like to work with in your local community? 

Want to help a worthy cause that your business supports? 

If so, an occasional post with details about what they're doing (or what you've been helping 

them with through your own services) can only help. 
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Whatever you do here must be genuine. There's so much talk about “businesses giving back 

to the community” that there's a risk of it coming across as being contrived if you push it 

more than what comes naturally. 

 

Native advertising is becoming one of the new “buzzwords”, even though it's been 

around for a long time already. 

Essentially, native advertising is a kind of content that's created to advertise a product or 

business, but it's designed in such a way that it doesn't feel like an advert. We often see 

such things in newspapers and magazines – whole pages taken up by “sponsored content” - 

some of it good, but some of it undeniably not so good. 

However, when it's done well, native advertising can really work, and it might present a 

chance for other businesses that you wholly support to create content for your blog that – 

first and foremost – helps your audience. 

Obviously, it's important that the native advertising content is relevant to your audience and 

that you share a common audience with the business creating the content. 

You can also benefit yourself from this strategy by creating your own native advertising 

that's posted on the blogs of other local businesses who support you. 

 

Don't just settle for the usual boring FAQ page on your website. Instead, 

supplement it with individual blog posts, each one addressing a single specific 

question in depth. 

Let your creativity shine on these posts – nothing is more drab and uninteresting than a 

post that talks dryly about your policies etc. – so spice them up with some cool images, 
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maybe a video, and some clever copy that shows off your sense of humor as well as getting 

the point across. 

In other words, it can help not to take yourself and those necessary business policies too 

seriously. 

 

Do your prospects and people you've yet to work with know what it's like in your 

studio or business world? 

If not, then showing them might be just the thing to make them feel more connected to 

you. 

Grab a video camera, or a still camera if you prefer, and take your readers on a virtual tour 

of your studio. 

Not only will it show people what they can expect, it also familiarizes them with you, your 

space, and your brand by giving them more visual cues by which to remember you. 

 

Do you like to photograph out on location? 

If so, I'm sure you have your favorite places and venues where you like to go more than 

others. 

Consider creating blog posts that feature one place or venue at a time, complete with 

photographs and maybe even a video. 
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This accomplishes something important – it shows people how you, the photographer, 

interacts with the places you love, and how you've built a deep connection with your 

photographic environment and how it translates into the finished photographs. 

Make sure you let your audience know about the features that make each place a favorite of 

yours, thereby giving them even more value points at which to bond with you and your 

unique selling propositions. 

 

We all need input in our business at one time or another, and the choices we think 

our audience will relate well to are not always the ones they'll actually like. 

Thinking of designing some new marketing materials or even re-branding your business 

altogether? Try asking your audience for their input and getting them involved in the 

process. 

An odd side-effect of this is that your community will feel a sense of ownership and deeper 

loyalty around your brand if they had some say in it, however small. 

You don't even need a drastic reason like a complete business make-over to ask your 

audience for their input. 

For example, you could present two edited versions of a favorite photograph in a blog post 

and ask your clients and audience to vote for their personal favorite. 

 

Everyone's a photographer these days, right? Not much we can do about that, 

except work harder to differentiate ourselves from the competition. 
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So why not offer a few basic photography tips now and again on your blog. For example, 

how to photograph fireworks, pets, snow, or great sunsets. 

There's no need to get ultra-detailed here, just offer some basic advice to help your 

potential clients get better results from their own cameras, and they'll honestly appreciate 

you for it. 

 

Of course, this is another one that's quite common, and it can be overdone if 

you're not careful. 

But you'd be amazed at how many photographers go to great lengths to promote special 

offers on Facebook, for example, but then forget to post about them on their blog! 

The danger here is in becoming seen as the business with constant offers, deals, and 

promotions – the extreme result of this is that people will only come to you if they know 

there's a special on. 

Not a good position to be in. 

Therefore, I recommend using this type of post sparingly to avoid getting caught in the 

downward sales spiral of death. 

 

If you have interesting news about your or your business, then by all means share 

it on your blog – especially if you've been recognized in some way or received 

some kind of award. 

This is very different than being seen as tooting your own horn, and your loyal fans will be 

more than happy for you whenever they see being recognized for your efforts and talent. 
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The natural progression of the seasons, complete with all the annual holidays and 

special occasions, can provide a wealth of topic ideas for blog posts that will keep 

your clients and prospects coming back for more. 

These posts can be about all kinds of topics, and not just special offers that happen to be 

centered around the seasons or holidays. 

Instead, share photographs that commemorate the event, such as the fall colors, the spirit 

of Thanksgiving, the romance of Valentine's Day etc. 

 

Testimonials are great for your business, and you should work hard to get as many 

as possible that you can use on your website and in other parts of your marketing. 

But you can also expand on those testimonials by interviewing specific clients and having 

them talk in more detail about their experience of working with you. 

Videos and audio clips work really well for this, and don't forget to include some sample 

photographs to illustrate the post. 

Again, this is another type of post that your clients are going to want to share. 

 

While most photographers seem happy to blog about the results of their latest 

sessions, you can set yourself apart a bit more by showing off some “behind the 
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scenes” images that give your audience a look into what it's really like on a 

session. 

Showing your clients having fun, laughing, smiling, and enjoying their experience with you 

can go a very long way to bringing people closer to wanting to hire you for themselves. 

 

Does your photography involve any kind of transformation (for example, models, 

boudoir, make-overs of any kind)? 

If so, it can be interesting for your readers to showcase “before and after” images that show 

off not just your photography but also the work and effort that went into creating them 

behind the scenes. 

 

You're a photographer for a good reason, right? 

I'm sure you didn't just drift into the profession at random because there was nothing better 

to to - and, let's face it, there are many other ways to earn a great living. 

It stands to reason then that your motivation and inspiration to become a photographer are 

important things your clients should now about you, especially since those are points where 

you'll connect in a human way. 

You should therefore take the opportunities to demonstrate those reasons in a blog post 

every once in awhile, where you can speak more from the heart, get personal, and show 

people something more of your human side and personality. 
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There's no need to go into irrelevant or nitty-gritty details, but just enough to get across the 

emotional reasons why you do what you do, and how that motivates you to get up every 

day and keep doing what you love. 

 

Related to the last idea, you could also publish posts that inspire or motivate your 

audience in some way. 

Human-interest stories, success stories, tales of people overcoming challenges, even 

inspirational quotes, can all make great post ideas that touch your readers in ways that 

other photographers are simply ignoring. 

Consider linking your inspirational posts to a similar post on your Facebook page, and 

encourage readers to go there to leave their own thoughts and comments. This will help 

both your blog as well as the engagement on your Facebook page. 

 

Your blog is a great place to announce and host a contest for your prospects and 

clients. 

Simply create a post with the contest details and instructions, and then let your clients do 

the rest. If you include the task of sharing or commenting on the post as one of the ways to 

potentially win the contest, that can only help spread the word even further. 

Just make sure that whatever contest you run follows any regulations set out by your local 

or state laws etc. 
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Experimenting with new photography styles, and regularly reinventing the look 

and feel of our work, is necessary for any photographer to stay ahead of the pack. 

Be transparent about it, though, and let your clients and readers in on what you're up to. 

Encouraging them to share their thoughts, comments and ideas with you will also help to 

gauge the market to see how well what you're doing will be received by future clients. 

It can also be a great source of new ideas you might not have thought of. 

 

Sometimes, if we're working on new techniques and styles, we need models to 

practice on as well as to produce samples for the website in future marketing 

efforts etc. 

You can therefore add posts to your blog that ask for models for the type of work you're 

experimenting with. 

Those people who apply, but are not selected as models, can be a good source of potential 

clients for you later on, too. 

 

The last one on my list is to take things offline and out into the real world for a 

change. 
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Meetups and social events (either at your studio or elsewhere) can be a great chance for 

you to keep up with your clients, meet new ones, and help them to network with each 

other. 

Of course, you're going to post photographs from the events to your blog as well as 

Facebook, and it's a great idea to encourage the attendees to submit their photos to you so 

you can include them in the post – something that will clearly give them more incentive to 

share and comments etc. 
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